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Email marketing is still a powerful tool to drive 

sales if it’s done right. 

To stand one step ahead of your competitors and 

ensure your subscribers will love your email 

campaigns, think about their needs and stay on top 

of marketing trends. 



§ While it seems difficult to cut through the noise with email marketing, 59% 

of marketers still see the most ROI from email. 

§ Why? The numbers speak for themselves:

§ 61% of customers want brands to provide them with information via email

§ 59% of consumers claim that marketing emails influence their purchase decisions

§ 49% of users say that they want to receive promotional emails from their favorite 

brands on a weekly basis

https://www.business2community.com/email-marketing/6-email-marketing-trends-to-drive-more-sales-in-2020-02265825

https://www.campaignmonitor.com/resources/guides/2018-email-marketing-industry-report/
https://www.slideshare.net/adobe/adobe-consumer-email-survey-report-2017
https://www.lyfemarketing.com/blog/email-marketing-statistics/
https://www.statista.com/statistics/434649/promotional-email-frequency-preference-usa-consumer/


§User-generated 
content

§Accessibility 

§Automation



§Minimalist email design

§Hyper-personalized automated 
campaigns

§Mobile-first optimization

§Social media integration

§Video content

§Brand storytelling



§ Double vs Single Opt-In

§ They signed up through 

my website. Now what?

§ Be sure the 

“unsubscribe” and 

“update preferences” is 

at the bottom of every 

email!





§Logo Placement

§Banner Image

§Subject Line
§Where this referenced 

content should live? 

§Social Link placement

CONSISTENCY



§ What do your consumers like?

§ What are their pain points in making a purchase/getting information 

from you?

§ Exclusivity is a tool! Use it!

§ Spotlight employees/industry all-stars/charitable organizations

§ Tie in your latest social posts/blogs/podcasts to reshare this content

CONSISTENCY



§Website Form Fill
§Event Sign Ups
§Social Media content
§Personal email 
requests

§Print Media
§WOM





§ Open Rate
§ Open Rate = Number Emails OPENED  / Number Emails SENT

§ Click Thru Rate
§ Click through rate is the percentage of people who clicked a link or any 

linked image within an email.

§ Unsubscribe rate
§ Unsubscribe Rate = Number of UNSUBSCRIBES/ Number Emails SENT

§ Click-To-Open Rate (CTOR)
§ Compares the number of unique clicks and unique opens.

§ Top Links Clicked
§ Pay attention to this, use this to your advantage to guide audience through 

the newsletter.



§Your average open rate should be between 15-25%.

§Your average click-through rate should be about 2.5%. 

§Your average unsubscribe rate should be between 0.5-1%.





Constant Contact
§ 60-day free trial (up to 

100 contacts)

§ Offers users multiple 
customization and 
integrations options

§ Simple and user-friendly

Email Plan:

§ 0-500 subscribers: $20/mo

§ 501-2,500 : $45/mo

§ 2,501-5,000 : $65/mo

§ 5,001-10,000 : $95/mo

MailChimp
§ FREE PLAN plan allows 

you to have up to 2,000 
subscribers and send up 
to 10,000 emails per 
month.

§ Simple to use email 
marketing tool for 
bloggers and smaller 
websites as it

Email Plan

§ Essentials plan: Plans 
start at $9.99 /mo

§ Standard plan: Plans start 
at $14.99 / mo

ConvertKit
§ Easy it is to create email 

automation workflows 

§ A built-in landing page 
editor that’s very useful, 
you can start email 
marketing and don’t even 
need a website!

Email Plan:

§ 0-1K subscribers: $29/mo

§ 1K-3K subscribers: $49/mo

§ 3k-5k subscribers: $79 /mo

§ 5k+ subscribers: Custom 
pricing



§Newsletters to sign up for: Daily Carnage, Hubspot, MailChimp

§Follow via Social for tips: Entrepreneur, Campaign Monitor

§Local Email Marketing Resources:  The Social Brand, 

Alder&Co

§DIY Graphic Design: Canva, Crello

§Free Stock: Pexels, UnSplash, Canva
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