




Content v. Creation







Marketer v. Maker





Content as Commodity





Give Yourself
Client Treatment





Data Talks







Posting for
the Platform



Facebook = Community

Instagram = Product hero and lifestyle shots

Twitter = News + Opinion

LinkedIn = Professional Development



Refine then Measure



1. Up your photo game
2. Plan/curate/schedule your content
3. Post FOR the platform
4. Wait
5. Measure
6. React



Thank You
@ryanashleyanderson


